
JOB DESCRIPTION

	Job title:
	Marketing Manager


	Reporting to:
	Head of Membership Services


	Job purpose:
	To plan, coordinate and deliver APIL’s marketing activity across membership, training, corporate programmes and commercial sales, ensuring structured campaign delivery, consistent brand use and measurable performance.

The role will introduce discipline, forward planning and reporting across APIL’s marketing activity while supporting income generation and member engagement.


	Salary:
	Up to £25,000 per annum (dependent on experience and pro-rata hours), plus benefits.


	Status:
	Part-time permanent role following satisfactory completion of probationary period.

Hybrid working with a minimum of one day per week in APIL’s Nottingham office.



	1.
	Develop and maintain a structured marketing plan aligned to agreed organisational priorities, including membership, training, accreditation, commercial sales activity.


	2.
	Plan and deliver email marketing campaigns, ensuring consistency of messaging, timing and reporting.


	3.
	Coordinate digital marketing activity across website, social media and external platforms to support income and engagement objectives.


	4.
	Support the promotion of APIL’s membership offer, calendar of conferences and courses, the accreditation scheme and public enquiries service through targeted campaigns.


	5.
	Work with the Corporate Development Manager to support marketing activity relating to ACS and ACM, including targeted outreach and campaign execution.


	6.
	Support the promotion of advertising sales for PI Focus, website banners, and sponsorship/exhibition opportunities in collaboration with colleagues.


	7.
	Line-manage the Customer Account Officer providing direction, coordination and performance oversight in relation to marketing alignment and campaign support.


	8.
	Ensure consistent use of APIL branding, tone and messaging across all marketing outputs.


	9.
	Coordinate with external freelancers and designers where required, ensuring clear briefs, delivery standards and cost control.


	10.
	Maintain and develop marketing performance dashboards, including email metrics, campaign performance and website traffic indicators.


	11.
	Work with colleagues to support website development, content update, and lead generation, ensuring accuracy and alignment with marketing plans.


	12.
	Introduce and maintain basic marketing Standard Operating Procedures (SOPs) to ensure consistency and continuity across APIL.


	13.
	Provide regular marketing performance updates to the Head of Membership.


	14.
	Undertake any other duties reasonably required to support APIL’s marketing activity.




PERSON SPECIFICATION

The successful candidate is likely to possess the following qualities and experience:

Work experience:
· Experience in a marketing or communications role
· Experience of planning and delivering marketing campaigns
· Experience of email marketing platforms and digital analytics
· Desirable: experience within a membership organisation or not-for-profit environment.

Education:
· Degree (or equivalent level qualification or experience), preferably in a marketing, communications or related discipline.

Skills:
· Campaign planning and coordination
· Digital marketing
· Copywriting and content development
· Data analysis and reporting
· Organisation and prioritisation
· Ability to manage multiple projects within part-time hours
· Clear written and verbal communication

Personal qualities:
· Structured and organised
· Commercially aware
· Collaborative and team-focused
· Self-motivated
· Comfortable working within a small organisation
· Empathy with APIL’s aims and objectives
· Comfortable working to targets

Equality, diversity and inclusion statement
APIL is a values-driven organisation which is serious about equality, diversity and inclusion. We are committed to social justice and want to reflect and represent the communities we serve, so that all our stakeholders feel they are valued and are able to thrive. Our commitment to this agenda will form a core part of the role.
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